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European Journal of International Law

"The most lively and interesting journal in the field of general international law, certainly in Europe,
possibly anywhere." Professor James Crawford, Cambridge University

The European Journal of International Law is firmly established as one of the world's leading journals in its
field. With its distinctive combination of theoretical and practical approaches to the issues of international law,
the journal offers readers a unique opportunity to stay in touch with the latest developments in this rapidly
evolving area. Each issue of the EJIL provides a forum for the exploration of the conceptual and theoretical
dimensions of international law as well as for up-to-date analysis of topical issues. Additionally, it is the only
journal to provide systematic coverage of the relationship between international law and the law of the
European Union and its Member States.

Further journal information available on the Oxford Journals website: http://ejil.oxfordjournals.org/

Editor-in-Chief Philip Alston, New York and Florence

Further related journals: Chinese Journal of International Law International & Comparative Law Quarterly
International Journal of Constitutional Law
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